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2010 Calendar
February

Feb. 23: Webinar: 3DTV: How Can Cable Benefit?

March

March 3: CableFAX Social Media Boot Camp - 
One-day Workshop - NYC

March 5: CableFAX’s Sales Executive of the 
Year Awards Deadline

March 24: Webinar: TV Everywhere: Is it Going 
Anywhere?

April
April 28: FAXIES/Best of the Web Awards 		
Luncheon in NYC
CableFAX Daily Special Mid-Day Issue –  
FAXIES/Best of Web  
(Space Close: 4/19 • Ads Due 4/21)
 

May

CableFAX: The Magazine – Spring Connection 
Week: Spring/Summer Program Guide, Special
Innovation Coverage: TV Everywhere, 3D,  
Customer Care   
(Space Close: 4/12 • Ads Due: 4/20)

CableFAX Daily Spring Connection Issues:
May 11, 12, 13 (Space Close: 5/3 • Ads Due: 5/5)

June

June 4: Program Awards Deadline

June 15: SEOY/Sweet 16 Breakfast, NYC
CableFAX Daily Special Mid-Day Issue  
(Space Close: 6/4 • Ads Due: 6/8)
June 17: Webinar 

July

July 21: Webinar

CableFAX: The Magazine – Top Ops Issue 
(Publication Date: 7/25 • Space Close: 6/28 •  
Ads Due: 7/7) 

September

Sept. 22: Webinar

CableFAX: The Magazine – Diversity/Best 
Places to Work (Publication Date: 9/13 •  
Space Close: 8/16 • Ads Due: 08/24)

October

Oct.:  Program Awards/Top Ops Luncheon, NYC

CableFAX: The Magazine – Fall Connection Week: 
Program Guide & Program Awards Issue  
(Publication Date: 10/17 • Space Close: 9/9 •  
Ads Due: 9/17 )

CableFAX Daily Fall Connection Issues:
October 18, 19 (Space Close: 10/11 • Ads Due: 10/13

November

Nov. 5: Best of the Web Awards Deadline

Nov. 17: Webinar 

CableFAX: The Magazine – Most Powerful Women 
in Cable Issue (Publication Date: 11/22 •  
Space Close: 10/18 • Ads Due: 10/26)

December

Dec. 9: CableFAX 100 Luncheon 

Dec. 10: Most Powerful Women Breakfast

Dec. 15: Webinar

CableFAX: The Magazine – CableFAX 100 Issue 
(Publication Date: 12/9 • Space Close: 11/9 •  
Ads Due: 11/17)

www.cablefax.com

➤	Debbie Vodenos, Publisher  
dvodenos@accessintel.com, 301.354.1695

➤	Erica Gottlieb, Sales Executive  
egottlieb@accessintel.com, 212.621.4612

 Mood Sighting: Content Search Company Offers Creative Filtering 
  Feel like watching a clever, award-winning drama that features suburban life and workplace intrigue? Try  AMC ’s 
“Mad Men.” How about a melancholy crime show featuring dark humor? Check out  Showtime ’s “Dexter.” These 
suggestions are courtesy of  Jinni , a content search engine company deemed by attendees to have the best product 
idea at the  CableLabs Winter Conference ’s Innovation Showcase. Jinni’s search functionality is “powered more 
by tastes… than time of day or channel,” said CEO  Mike Pohl , noting that while  Google ’s trawling for words, “we’re 
trawling for emotion.” Users of the “taste engine” may search for TV shows and movies by mood, plot, genre, place/
time period and other parameters, said Pohl, the goal being to “expose the customer to more enjoyable content” and 
increase visibility for programmers. Pohl said Jinni is in various stages of engagement with cable ops to license the 
tech for Web portals initially and set tops in the near-term, with cable rollout “absolutely” expected this year.  Charter  
CTO  Marwan Fawaz  said Jinni execs are “very pragmatic” about the tech’s applications (VOD platforms, for exam-
ple), adding that its quick turnaround time to market implementation may have earned it best product honors over 
other entries from categories including social networking and Internet video. Plus, said Fawaz, Jinni could play well 
in TV Everywhere concepts from operators and programmers. Get more info at  Jinni.com , where Pohl said the co is 
busy mapping the genomes of movies and TV shows.  

  In the States:   Rentrak  inked a deal to integrate  DISH ’s TV viewing data with its audience measurement service. As 
a result, Rentrak is the only provider of media measurement in all 210 TV markets, with more than 15mln TVs nation-
wide when combined with telco TV and cable viewing data. --  Paci� c Northwest Net  tapped  RCN Metro  to provide 
Ethernet service in the NE corridor between Boston and NYC. --  The Africa Channel  is sponsoring and producing 
The Night of Tribute awards event at this year’s  Pan African Film Festival  in L.A. (Feb 10-17), which it will air later this 
month, and is co-sponsoring with  Time Warner Cable  a related special event focused on  Nelson Mandela . 

  Troy Ploy:  Super Bowl advertisers including 1st-timer  truTV  seem to have gotten their money’s worth, irrespec-
tive of public opinion. Based on  Nielsen ’s estimate of 106mln avg viewers for the big game—the largest program 
audience ever, exceeding the series � nale of M-A-S-H—and an approx ad cost of $2.5mln, advertisers spent 
approx 2 cents/viewer. As for viewers’ � gurative 2 cents,  USA Today ’s Ad Meter showed the Snickers spot featur-
ing  Betty White  was the biggest hit, with truTV’s commercial, which spotlighted new series “NFL Full Contact” with 
the help of miniaturized NFLer  Troy Polamalu  and a spoof of Groundhog Day, ranked 21st. “We’re very happy 
with the response to truTV’s Super Bowl ad,” said truTV evp/gm  Marc Juris  in a statement. “truTV is still a young 
brand, and one of the major goals in purchasing a spot during the game was to raise the network’s pro� le. We 
also wanted to create a fun spot.”  TiVo  has truTV’s ad ranked as 9th best.  HBO , meanwhile, said it’s pleased with 
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